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At a time of rising distrust in mainstream media, declining local news
and people turning to social media for information, Free Press sought
to better understand Americans’ usage of and concerns with the media
and tech ecosystem, what they want to see change, and differences of
opinion across various demographic groups.

PURPOSE



Focus groups were organized demographically to inform the survey design.
National poll (blended phone & online) of 3,000 adults living in the United
States

Oversampling of Hispanic/Latino, Black/African American & Asian
American/Pacific Islander adults (N=750 each), in order to generate results
with smaller margins of error, enabling deeper comparisons and analysis
Post-stratification weighting to balance the sample to U.S. Census data

Topical questions covering media and technology usage, sentiment and
concerns, and opinions on policy interventions
Demographic questions on race/ethnicity, household characteristics, and
political affiliation/voting behavior

SURVEY DESIGN



HOW DOES THE PUBLIC
ACCESS & SHARE NEWS &
INFORMATION?

RESULTS



RESULTS
Americans spend a significant portion of their time using media:

50% of all respondents reported 4 or more hours per day of smartphone use.
56% of all respondents reported spending 3 or more hours per day watching TV.

ACCESSING NEWS & INFORMATION

There are statistically significant differences between race/ethnicities on time
spent watching TV and using smartphones:



RESULTS
77% of respondents report they use television and radio at least a few
times each week for updates on news & events.

43% use TV/radio for several times per day for news and events.

54% of respondents report they use “news apps” on their smartphones
at least a few times each week for updates on news and events.

25% use these apps for news at least a few times per day.

ACCESSING NEWS & INFORMATION



RESULTS ACCESSING NEWS & INFORMATION

Hispanic/Latino and Black adults are more likely to be frequent users of platforms
like Instagram, Reddit, TikTok, X/Twitter and YouTube for news:



RESULTS ACCESSING NEWS & INFORMATION

Frequent users of Reddit or Twitter are highly likely to be frequent users of most
other platforms/apps for news.



RESULTS
Black and Latino adults report greater frequencies of sending, receiving and
commenting on social media compared to AAPI and non-Hispanic white adults:

ACCESSING NEWS & INFORMATION



RESULTS ACCESSING NEWS & INFORMATION



RESULTS INTERNET ACCESS
Latino internet users were more likely than non-Hispanic white and AAPI internet users to
say they’d cancel home internet if prices increased $20/month. Black adults were less likely
than non-Hispanic white adults to say they could afford a $20/month increase.



WHAT ARE AMERICANS’
CONCERNS ABOUT MEDIA
AND TECHNOLOGY AND
WHAT ACTIONS/CHANGES DO
THEY SUPPORT (OR OPPOSE)?

RESULTS



RESULTS
Misinformation: When online browsing, reading news or watching
videos

79% are concerned the information they are seeing is false, fake or a
deliberate attempt to confuse.
83% are concerned that people under age 18 may be exposed to
fake or false information.
76% are concerned about encountering 2024 presidential-election
misinformation.

47% of respondents said they very often or sometimes receive or
encounter news stories that they believe contain misinformation or
are false.

MISINFORMATION



RESULTS
61% say they very often/sometimes fact check online information. Here’s how:

MISINFORMATION



RESULTS BELIEFS ON CONTENT MODERATION

71% of respondents said they believe that “social-media companies should
limit false or fake information about elections that could be considered anti-
democratic.”

10% said no, they should not limit; 19% said it depends.

66% of respondents said it is NOT acceptable for tech companies to profit
from running political ads that contain purposely false information.

26% said it is acceptable; 8% said they don’t know.

58% of respondents said it is acceptable for tech companies to block the
distribution of political ads because it violates the platforms’ terms of use
against false information or hate speech.

31% said it is not acceptable; 11% said they don't know.



RESULTS CONCERNS ABOUT HARASSMENT

How often do you or someone you personally know experience online bullying or
harassment?



RESULTS
Moderating hate speech

72% of respondents say it is acceptable for social-media companies to “block
content that is considered racist or hateful.”

21% say it is not acceptable; 7% say they don't know.
Dems (81%) vs. GOP (66%) and independents (67%); likely voters (75%) vs.
unlikely (66%).

CONCERNS ABOUT HATE SPEECH



RESULTS
When you are online browsing, reading news or watching videos, how concerned
are you that:

CONCERNS ABOUT PRIVACY



RESULTS CONCERNS ABOUT IDENTITY THEFT



RESULTS CONCERNS ABOUT ARTIFICIAL INTELLIGENCE



RESULTS CONCERNS ABOUT ARTIFICIAL INTELLIGENCE



RESULTS ACCESS TO RELIABLE ELECTION INFORMATION

Only 28% of adults said they feel “very well informed” when voting in local elections.
Latino (61%) & AAPI (65%) adults were less likely to report feeling “very well” or
“somewhat informed” when voting in local elections.



RESULTS
The more local the election, the fewer people say they have
enough information.

ACCESS TO RELIABLE ELECTION INFORMATION



RESULTS OPINIONS ON HOW TO FUND LOCAL NEWS



RESULTS OPINIONS ON HOW TO FUND LOCAL NEWS



RESULTS SUPPORT FOR ACKNOWLEDGING 
THE HISTORY OF RACISM IN MEDIA



WHAT DID WE LEARN?

IMPLICATIONS



What we learned:
Black and Latino people more frequently consume and share news and
information, and are heavier users of social media.
Public funding for journalism is supported by a slight majority and has room to
grow. Policy options matter.

Black respondents are more favorable to public funding.
Only 28% of adults feel very informed about local elections. The more local the
election, the less likely people are to say they have enough information.

AAPI & Hispanic/Latino respondents report lower levels of feeling
adequately informed.

IMPLICATIONS



We saw high levels of concern about:
Online misinformation
Privacy (from corporations and government)

We saw high levels of support for:
Platforms limiting election misinformation (in ads and organic content)
Platforms blocking racist content and hate speech

IMPLICATIONS
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