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Color of Change Takes on Glenn Beck

After Glenn Beck of Fox News called President Barack Obama a racist and claimed that the president has a “deep-seated hatred of white people,” the nonprofit organization Color of Change began calling on advertisers to stop airing their commercials on Beck’s show. As of this writing, 57 advertisers have pulled their ads, including GEICO, Procter & Gamble, Applebee’s and General Mills.

Dani McClain is the campaign manager for Color of Change.

Dani McClain: What’s troubling is that Glenn Beck presents himself as a journalist. You know, he has this show on Fox News Network – ostensibly a news outlet. And I think what was just so over the top about his comments about President Obama was that it had no basis in fact. You know, usually we expect commentary or news analysis to be based on some reported actual news – something that has a basis in fact – and that’s just not the case here.

The problem goes deeper than a single remark, says McClain, pointing to Beck’s pattern of fear-mongering and scapegoating. And she says that type of rhetoric may be more dangerous in troubled economic times.

Dani McClain: People are facing foreclosure, people are going into bankruptcy because of sky-high health care costs, and there are a lot of Americans that are feeling very insecure and very afraid. And if they haven’t yet quite gotten used to the fact that we have a black president, they are quick to scapegoat. And really, that’s what Glenn Beck is doing is trying to kind of whip of these racial fears.
Color of Change was founded in the wake of the poor government response to the devastation of Hurricane Katrina four years ago. What started out as a personal e-mail list has grown into a force of more than 600,000 people across the country who are engaged in the Gulf Coast recovery, police accountability, and media justice work.

McClain emphasizes that Color of Change’s campaigning is not an attempt to silence the right wing or curtail freedom of speech.

Dani McClain:  This campaign is very narrowly focused on Glenn Beck. And we really feel that Glenn Beck is the worst of the worst when it comes to these so-called pundits that have this privately funded, very large megaphone and use that platform to tell lies -- and then want to pass those lies off as journalism. These people who are trying to make this a free speech issue, that is so off the wall. You know, free speech provisions are about the government challenging someone’s right to express their opinions. And that’s not what’s happening here. If people on the right want to say that we’re trying to banish their perspective, that’s incorrect. But we aren’t going to stand by as someone consistently race-baits tries whip up racial fears. We’re not going to stand by quietly and take that.
For more information about Color of Change, go to ColorofChange.org.

Court Rules in Favor of Cable Consolidation

Late last week, the U.S. Court of Appeals for the D.C. Circuit threw out a Federal Communications Commission rule designed to protect consumers from media consolidation in the cable market. The rule had stated that a company could not own more than 30 percent of the total market nationwide.

Corie Wright, policy counsel for Free Press, describes the history behind the ownership caps. 

Corie Wright: In 1992, Congress passed the Cable Act, which instructed the Commission to ensure that consumers had access to competition, choice and diversity of programming. And they asked the Commission to accomplish this by capping the number of subscribers that a single cable company could reach – basically a percentage of the market. And the decision that came down on Friday, the commission was basically told by the D.C. Circuit that its 30 percent cap was no good and the court threw it out — and this is actually the second time the court has done it.

The suit was brought against the FCC in 2007 by Comcast and the National Cable and Telecommunications Association. In last week’s ruling, the court called the 30 percent cap “arbitrary and capricious” and stated that it failed to consider other competitors to cable TV like satellite providers. 

The court’s decision came down as the agency was in the midst of its own annual review of video competition. Free Press filed comments last week with the FCC about the current state of competition in the cable market.

Corie Wright: In spite of the fact that cable operators have increasing revenues, they are investing less in infrastructure that would improve the experience for the consumers. And even though cable companies are seeing increased profit, consumers are seeing increased prices. 

Despite the court’s decision, the battle over diversity in the cable market is not over.
Corie Wright: The FCC has to create a rule, it's been instructed by Congress to do it. The fact that the court threw it out, doesn’t mean that it gets to just ignore it and not pass some form of an ownership cap. So they are either gonna have to go back to the drawing board and create a new rule, or they may be considering asking the Supreme Court to review the DC circuit’s decision and maybe seeing what can happen in that venue.

