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Native Public Media Brings Native American Voices to Washington Policymakers
Loris Ann Taylor had no background in radio when she was moved into the position of manager for a small radio station on her Hopi reservation. She grew up in a little Arizona village that still has no running water or electricity. 

LorisTaylor – When I was about 12 years old, a tourist who had come by the village dropped off a transistor radio for my grandfather, so very late at night we would gather around his bedside just to get the one signal we were able to get out of Oklahoma City.

There are 2.5 million Native Americans in the United States and 562 Native Nations – all inherently sovereign with their own political and tribal structures. Throughout a long a difficult history with the United States government, they have been left behind in many ways. Bringing communications technology to their lands has been a constant struggle. The first tribal radio stations only began in the 1970’s.

Taylor – In terms of the media reform movement, we are so far behind. Even with 33 Native-owned radio stations in this country, that’s only .3 percent of the total number of public radio stations in this country that belong actually to Native Americans.
Taylor is now executive director of Native Public Media, an organization that is committed to bringing Native American voices to policymakers in Washington to ensure Native media ownership and participation in deciding issues like broadcast licensing, spectrum allocation and broadband. 
Taylor – What we really wanted to do was to bring a centralized voice to Native America in terms of broadcasting.
Native Public Media is focused on building capacity in all areas of communications and generating and sustaining a vibrant media network.
Taylor – We really have a long way to go. Part of it is public education, part of it is a good dialogue about what diversity means. It’s not just about putting people of color on boards and saying that’s enough. It’s really doing something about access and control and ownership, and really having our voices heard.
To learn more about Native Public Media, go to nativepublicmedia.org. Loris Ann Taylor will be speaking at the National Conference for Media Reform, June 6-8 in Minneapolis. For more information about the conference, go to freepress.net/conference.
Pentagon Propaganda Must Be Stopped

You probably didn’t hear about the House voting to ban Pentagon propaganda this month, since the television networks failed to cover the story. But in a surprise move, a 2009 defense policy bill passed with an amendment that outlaws the Defense Department from engaging in “a concerted effort to propagandize” the American people. 

The amendment also mandates an investigation into the Pentagon program to coach military analysts to push the Bush administration’s position on occupying Iraq. Subsequently, according to Media Matters for America, those analysts appeared or were quoted in major media outlet more than 4,500 times.

Josh Silver, executive director of Free Press, says this is just the most recent major government propaganda project. In 2005, several agencies were caught producing fake “video news releases” that local television stations aired as if they were bona fide news reports. And several pundits were discovered to be receiving lucrative government contracts to speak in support of the Bush administration’s policies. Silver says the urge to sell government-backed ideas to the American people will always be with us. 

Josh Silver – It’s crucial to understand that with or without the Pentagon’s program, there will always be well-credentialed analysts pushing to get on the air who are eager to toe the administration’s line for fame, ideology or money.

On May 5, MSNBC’s Chris Matthews revealed that “all my bosses [were] … basically pro-war during the war … and I was up against that.”  Again, a major revelation ignored by most of the press that explains the culture that subsumed every major network newsroom.

Two things are certain. First, consolidated, corporate media is failing to provide critical journalism and is aiding and abetting government propaganda.  Second, this is not the last time this media blight will rear its ugly head. And as long as it does, the American public will continue to be led by the nose to support disastrous wars, policies and politicians.

The House spending bill will next be taken up by the Senate. The White House has threatened to veto the entire bill, citing concerns with several other provisions.

