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BroadbandCensus.com Helps Measure Broadband Availability, Speeds and Prices

Everybody wants faster, cheaper Internet. But the phone and cable companies that dominate 99 percent of residential Internet access often refuse to make public where they actually offer service or what speeds are really available.

That's why Drew Clark founded BroadbandCensus.com.

Drew Clark – When you go to BroadbandCensus.com and you type in your zip code, you’ll see a number about how many providers the FCC says reach your zip code. And, that’s not a complete list, because the FCC very much overcounts carriers. 

Once you put in your information about your broadband provider, you can test your broadband speed.

Drew Clark – You can take our speed test and find out whether or not the carriers are living up to the promises they’re making in terms of speeds for the Internet that they claim to sell you.

A long-time journalist on the telecommunications beat, Clark has been interested in broadband for many years. He’s been trying to collect broadband, but the providers don’t want the public – and their competitors or federal regulators to know exactly where their customers are, or are not.

Drew Clark – I’ve been trying to get this data out of the Federal Communications Commission very actively, and I’ve filed Freedom of Information Act requests. And when those weren’t responded to, actually had to bring a lawsuit against the FCC. Even so, they still haven’t provided the data of the names of the providers. So this BroadbandCensus.com is an effort to go around them. 

Clark says that there’s a lot of skepticism out there about the numbers and the statistics that the FCC has been collecting. The goal of the Broadband Census is to take what he calls a crowdsourcing approach to gathering broadband data that will help consumers choose broadband providers and pressure lawmakers for better broadband service.

Drew Clark – I sit down on the couch with my four-year-old daughter who loves Google Earth, and we look at different parts of the globe, we spin the Earth around – I mean this is what broadband enables. But I’m always being constrained by the capacity of my broadband provider. And I think that, while competition can get us part of the way there, we’re not able to have a market for competition if people – consumers like me and you – don’t have access to data about whether they’re providing what they claim they’re providing.

To take the Broadband Census and find out about your broadband speeds, go to broadbandcensus.com. 

Community Television of Santa Cruz Plugs Public Access with New Promo

Promo -  

Community Television - Hello. I’m Community Television

Corporate Media – And I’m Corporate Media. The channels I own serve as my personal mouthpiece. I tell you what I told you you want to know. 
CT – Wow. That seems really great – for you. 

Community television long has been an avenue for free expression and vital local information. But in recent years, public, educational and government public channels have been under assault by big cable and phone companies. They’ve pushed legislation through seventeen states that seriously threatens PEG channels.

Community Television of Santa Cruz decided to take a creative and entertaining approach to inform their neighbors about the importance of supporting their TV station.

Executive Director John Patterson says that community TV offers an alternative to mainstream media for viewers – and a lot more for those who want to be involved in making their own media.

John Patterson – Community television provides a way for people to, you know, get some training and learn how to communicate. Because anybody can just shoot something and just throw it up on a Web site, but being able to craft something to better express what you’re trying to express is something that we can provide through training. And YouTube doesn’t do that.
To spread the word, the station produced a parody of popular Apple computer commercials.  
Promo –

CT - I carry local programming by local people and provide a forum for diverse community dialogues that anyone can participate in.
CM – Really? Local, huh? Well, I own stations all over the country, so my programming is designed to be generic and appealing to the majority. It keeps my corporate advertisers happy.

CT – I connect people to their communities by televising local government meetings and community events – things that would otherwise never be shown on TV.

CM – Huh. Well, I can never do that. But everything I show is carefully screened through focus groups gathered from NASCAR races and Walmart parking lots. I suppose you let just about anybody on TV.

CT – That’s right, we do. Community television makes production facilities and training available to every member of the community who can then produce their own programming and have it televised free of charge.

CM – Well, that sounds terribly unprofitable.

CT – Oh, Corporate Media. It’s not always about money.

CM – Ha ha ha ha ha ha ha
See the clip for yourself at CommunityTV.org

