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Amy Goodman and Glenn Greenwald Honored with Izzy Award

Two pillars of independent journalism will be honored this month for “special achievement in independent media” by the Park Center for Independent Media at Ithaca College. Blogger Glenn Greenwald and Democracy Now! host and executive producer Amy Goodman will share the first annual Izzy Award. 

Named for legendary journalist I. F. Stone, the Izzy Award is presented to an independent outlet, journalist, or producer for “contributions to our culture, politics, or journalism created outside traditional corporate structures.” Jeff Cohen is the director of the Park Center. 

Jeff Cohen: In many ways, Izzy Stone was the father of the series of generations that went into independent journalism with a maverick spirit, because I.F. Stone in a sense paved the way, beginning in the height of the McCarthy era – that’s when Izzy Stone started his Independent Weekly. He was the publisher, he was the editor, his wife was the circulation manager – and it’s sort of a model for some of these startups we’ve seen in the last few years. 

Cohen says that, in a sense, Izzy Stone was the first blogger.

Jeff Cohen: Before there was an Internet, he was doing what the best bloggers do. Izzy Stone always went to the original documentation, and he’d publish chunks of it, like bloggers do. He operated alone, he didn’t follow the journalistic herd where you cozy up to your source. He would pore over documents, and he would look at what mainstream had churned out and he would analyze and criticize and find the nuggets in there, just like the best bloggers today. 
Working outside of the corporate structure allows writers and readers to develop strong relationships, which Cohen believes is one of the hallmarks of independent media.

Jeff Cohen: The strength of independent media – and it applies to both of our Izzy Award winners Amy Goodman and Glenn Greenwald – in independent media, the relationship with the reader or the listener or the viewer seems so much more personal and so much more intimate. In corporate mainstream media, you know, you look at the consumer, you look at the customer. 
Unlike corporate media, the relationship isn’t one-sided. Journalists write for their audience, but they also depend on their community.

Jeff Cohen: They get inspiration and they get research and they get ideas from their community.

The Izzy Awards ceremony will be held on March 31 at the historic State Theater in downtown Ithaca, New York. 

And now, a special commentary by Media Minute’s own Candace Clement.

Musicians Want the Airwaves Back
The musicians of America are packing their gear and heading to Austin, Texas, this weekend for the annual South by Southwest music festival. With more than 1,900 acts expected to descend on the city, SXSW presents precisely the sort of explosive and diverse soundscape we could expect to start hearing on the airwaves again if Congress takes action this year. 

The Local Community Radio Act, introduced in the House last months and in the Senate just last week, is the perfect antidote to the drudgery on the radio dial since 1996, when massive radio consolidation resulted in stations constantly spinning the same songs across the country.

For musicians, the bill will be invaluable. It’s become nearly impossible for local bands to get their songs played in their hometowns as playlists have become automated and computers have replaced the local deejay with her ear to the ground. As far as commercial radio goes, you’re lucky if anyone’s at the station at all.

I have a special place in my heart for this bill, both as a musician and as a former community radio station volunteer. For the past ten years, I have been making noise beside my friends and working alongside them to set up shows, promote albums, and sell t-shirts in bars, basements, attics and anywhere else people are eager to come see live music. 

We do it because we love it – because we don’t know how not to – and none of us are really expecting to strike it rich. We simply want to make music, and we want that music to reach as many people as possible.

Corporate media would like us to believe they’re only feeding us the content we’re clamoring for, but don’t be fooled. We hear the same songs over and over again because it’s cheap and easy to produce and because payola has come to dominate the commercial radio market. 

The airwaves, which belong to the public in the first place, should be returned to communities. With the Local Community Radio Act, thousands of new noncommercial stations can be licensed across the country, giving musicians and fans an opportunity to hear an astonishing array of music.  Passing this bill will be like opening your windows on that first day of spring after a really long winter. We’ve been breathing the same stale, recycled air since the mid-90s. 

Let’s turn up the volume already and make this happen.

For more information about the Local Community Radio Act, go to www.freepress.net/lpfm
