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Fiber Broadband Now in Lafayette, La.
After a five-year struggle against BellSouth and Cox Cable, the town of Lafayette, Louisiana began offering its new fiber-optic broadband service last week.  The project --which is expected to be completed by 2011 -- will be the biggest publicly owned fiber network in the country.
Attorney Jim Baller got involved in the fight for community Internet in Lafayette in 2005 when BellSouth pressured the Louisiana state legislature to block the project. The proposed law would have imposed a series of obstacles preventing the community from offering Internet service that competed with the phone and cable companies.

Then Gov. Kathleen Blanco all but locked Baller in a room with BellSouth and Cox until they came up with a compromise.
Jim Baller: The way we negotiated was to take each and every one of the provisions line by line, go through it, and say this can’t work – what are you doing, BellSouth and Cox? Are you complying with anything like this yourself? And provision after provision , they responded that no, they weren’t.
Even after the compromise, BellSouth --- now known as AT&T -- continued to fight against the Lafayette project.
Jim Baller: BellSouth had a lapse of memory as to what it had agreed to in the bill, and it started a series of lawsuits that ended up tying up Lafayette in litigation over the course of the next two, two and a half years. And ultimately, the Supreme Court of Louisiana resolved the issue unanimously in Lafayette’s favor, clearing the project to move forward.
Lafayette Fiber broadband services will be faster and cheaper than the competition. With speeds ranging from 10-50 Mbps, the 30 Mbps tier costs $45. AT&T offers a maximum of 6 Mbps. for $43. The basic video tier includes 19 channels and costs $17. Customers are already subscribing have phone, television and Internet service through LUS Fiber. 
Consuming Kids: The Commercialization of Childhood

Are corporate marketers preying on kids for profit? According to a new film, advertisers want to create “consumers for life,” and they are branding every aspect of childhood -- from TV, toys, Internet games and DVDs to clothes and food. They are also encouraging children to sit in front of screens for several hours a day – with little regard for children’s mental or physical health.

Adriana Barbaro, producer of Consuming Kids: The Commercialization of Childhood, says the media may pose many health risks for children.

Adriana Barbaro:  Some studies suggest that heavy television watching changes the way that the brain develops, and it’s affecting children’s ability to learn, leading to problems such as ADD and ADHD. There are many studies linking children’s exposure to violence, to violent and aggressive behavior and to anxiety and depression, and to sleep problems in children. 

Studies also show that marketing of junk food to children is escalating, and it has led to an epidemic of obesity in children.

Adriana Barbaro:  So, for the first time in modern times, children’s life expectancies that are born today are shorter than that of their parents.

Aside from physical and mental health risks, she says, there is also a larger effect on society.

Adriana Barbaro: It’s the values that kids are learning. There’s the message that kids are getting over and over again at earlier and earlier ages is that “it’s about me.” It’s about me now, instant gratification – material values in the sense that what you are and what you own and what you buy defines you. So it’s really a disservice to kids, because we’re teaching them to look outside of themselves for happiness and satisfaction. And so they’re always going to be chasing after the next, you know, greatest and latest thing.

Barbaro says that everyone must get involved to change marketing practices to children,. 

Adriana Barbaro:   So many parents – just from the research I’ve done – are seeing changes in their kids. And a lot of times they’re not linking it and don’t recognize that what kids are putting in their body, in terms of their media diet, is just as important as the food they’re getting in their body and the exercise, and whatever else that they’re doing – that your media diet has an effect on you. There’s a connection. And if you’re concerned with the junk food or if you’re concerned with precocious sexuality or the violence in the media, that it’s one industry selling all these things to your kids. They’re undermining your job. They’re making your job as a parent – which is already so hard – even harder. As a community we need to support parents, and we really need to support our children. They deserve better.
For more information about Consuming Kids, visit the Media Education Foundation at mediaed.org.

