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NPR Cuts 64 Jobs and Two Shows

Last week, National Public Radio announced plans to cut 7 percent of its workforce and cancel two shows. Reporters, editors, researchers and production staff will be among the 64 people losing their jobs. 
Interim President & CEO Dennis Haarsager told the NPR staff that the cuts are designed to close a $23 million shortfall in the operation's current fiscal year. 

The two cancelled shows are Day to Day, which is targeted to a younger audience and New & Notes, a program that explores issues from an African American perspective. Haarsager said that “neither program was attracting sufficient levels of audience or national underwriting necessary to sustain continued production under these tough financial circumstances.” 
News & Notes started off as the Tavis Smiley show. The whole concept was started by the African American Public Radio Consortium to fill a gap in NPR programming.
Richard Prince is a columnist for the Maynard Institute, an organization that trains journalists of color and helps the news media reflect the nation's diversity in staffing, content and business operations. 
Richard Prince – NPR in general is not a major player in the African American community. And this was one of the efforts to redress that.
Prince says that, although it may not have gotten the ratings of some of the more popular NPR programs, News & Notes has been important for its perspective.

Richard Prince -  Part of the attraction for a show like News & Notes being on NPR is that people of all races could listen and learn and discuss. And that’s the kind of thing that we desperately need right now, and so that’s one of the nitches that it filled. 
Prince notes that the Next Generation program has been cut.
Richard Prince – This gets close to the whole issue of diversity – internal diversity as well as diversity of programming. Doug Mitchell was – started actually – a program called Next Generation radio, in which he would go to the various journalists of color conventions, and later the National Lesbian and Gay Journalist Association, and work with young people to attract them into radio, and into public radio, teaching them what the business was like. 

Many of these young people have gone on to radio jobs at public radio stations around the country.

Richard Prince - Part of the reason for diversity and for diverse programming is not just to serve those particular groups, but to expose one group to another, so that we can have a wider conversation.

2008: A Year of Media Reform Movement Building
A Special Media Minutes Commentary by Josh Stearns, Free Press Program Manager
The year 2003 holds a special place within the history of the media reform movement. That was the year when nearly 3 million people rose up against media consolidation. In the end, the Senate and the courts struck down the FCC’s attempt to gut media ownership limits. It was a watershed moment that introduced many new people to the politics and policies behind our media system. 

While 2003 was a moment of crisis that catalyzed a movement, 2008 has been a year of movement-building that proved to lawmakers and corporate lobbyists that media reform is a nationally recognized issue that is still gaining momentum.

Over the past year, I have had the good fortune to work with organizations and individuals in nearly every state, and have been consistently awed and inspired by their care, commitment and creativity in the fight for media reform. 

This year provided a number of stark reminders about why we do the work we do. 

When the FCC tried again to gut the long-standing newspaper/broadcast cross-ownership ban last December, public interest groups promised a swift response and within weeks more than a quarter million people had written the Senate and demanded they take action. On May 15, the Senate voted to overturn the FCC's rules. The bill didn't get all the way to the president's desk, but the new rules are still in the courts -- and any new merger deals are likely D.O.A.

In late April, the New York Times revealed how the mainstream media bought into a Pentagon program that coached pundits to sell the war in Iraq. While independent and community media sources reported on the scandal, the mainstream media remained largely silent on the issue. But tens of thousands activists sparked an official investigation and renewed efforts to cut off funding for covert propaganda.

Then, in September the country watched in shock as St. Paul police abused and arrested journalists trying to cover the Republican National Convention and the protests outside its gates. Within three days, more than 60,000 people had taken action and local citizens hand delivered their letters to St. Paul city hall. In response, all the charges were dropped and the journalists were freed. 

These three brief examples are just snapshots of a movement that can’t be summed up by individual actions as much as by its forward momentum. The election of Barack Obama -- a long time supporter of media reform -- as the 44th president does not mean our work is done. Indeed, it is now more important than ever to translate our short-term successes into a long-term vision for better media in America. 

