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FCC Says White Space Devices Are OK
The Federal Communications Commission released an engineering report last week that may clear the way for new technology using empty TV channels known as “white spaces” to connect millions of people to the Internet. Public interest groups and tech innovators cheered the long-awaited study, calling it a victory for consumers. 
Ben Scott, policy director of Free Press, says that channels 2-51 have been used only for broadcast TV. But in many communities most of those frequencies go unused.
Ben Scott – There are some places, particularly rural markets, where there are only three or four TV stations. So you’re talking about 40-plus stations that are white spaces that are open for public use.

Scott says the sky’s the limit in terms of what’s possible for using the white spaces, especially when it comes to delivering high-speed broadband to areas that need it most.
The FCC has scheduled a vote on Nov. 4 that would authorize the manufacture of white space devices to be used in those frequencies. The National Association of Broadcasters -- along with wireless microphone companies and the cell phone industry -- are lobbying against opening up the channels. They claim the FCC tests weren’t conclusive, and they say they’re worried about interference from the devices.
Scott – In their minds that spectrum belongs to them, and they don’t want anybody else in it.

The FCC study was ordered in 2004 by then-FCC Chairman Michael Powell, and the testing has lasted 18 months. 
Scott – The FCC’s engineers spent months and months and months studying. So we’re quite confident that over-the-air television subscribers are not going to see interference from white space devices, and actually these two services can quite peacefully co-exist.
If the white spaces are opened up, Scott says, it will create enormous opportunities for economic growth.
Scott – You can hardly turn on your television – if you live in a swing state – without seeing one of the presidential candidates talk about the policies they’re going to enact in order to jumpstart the economy and trigger investment in new jobs and new markets. What better way to get a head start on that than to open the white spaces, which everyone believes will be a magnet for investment.
The Struggle for Independent Magazines

Punk Planet.  Kitchen Sink.  Clamor.  These are just a few of the dozens of small, independent print magazines that have been forced to shut down their operations over the past two years.  

Jen Angel is a writer, co-founder of the Allied Media Project, and a long-time independent media activist who has experienced this first hand –she co-founded Clamor which was forced to shut down two years ago.  She explains that many publications were struck a huge blow in 2006, when a major independent magazine distributor went out of business.

Jen Angel - Now a lot of the magazines go through very large distributors who primarily serve more mainstream magazines or they kind of piece it together and do a little distribution here and there.  So there’s no real effective way for print magazines to get their magazines into the hands of people who want to read them.  

The new ways that people interact with media also have presented challenges for small publications whose audience expect a Web presence as well.  But the digital divide is still a major problem.  New media, Angel explains, cannot simply replace the printed page.  

Angel -On the most basic level, print is more permanent and less ephemeral than the Internet.  So things on the Internet can disappear at a moment’s notice and you have no idea. And so just in the course of creating documentation and historical record, print definitely is still necessary until some of those issues with the Internet and archiving and how things change so quickly are really solved and thought through.

Angel says that the importance of independent media is only growing.
Angel - Independent media provides this diversity of voices, especially in the age of Fox News, finding any time of alternative viewpoints is really important.  So when you look at this range of media we want to consume and you want to be there we have to consider that its our personal responsibility to make sure that it stays there.

Angel says that what many people don’t know is that these magazines are often nonprofits.

Angel -  That revenue needs to be replaced from somewhere else – whether its buying a subscription, answering a fund drive on public radio, buying a Democracy Now T-shirt…I think people need to understand that if they don’t pay for this material its going to disappear.  

More about Jen Angel and her work can be found at http://www.jenangel.wordpress.com. 
